











Narrative

Part of any wayfinding system ; g —r
is the creation of visitor ! i & PTG A g O

information kiosks that provide o T T
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information, including brochure
distribution, 24 hours a day, 365
days a year. Examples shown
here include:

« Ahland, Oregon (top left)
«Teton Valley, Idaho (top right)

« Whistler Resort, BC (bottom
left)

« Moses Lake, Washington
(bottom right)

T S
L] -
Moassa Loke, WA

40 Boundary Area, British Columbia ® March 2009



Narrative

Additional examples:
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« Stevenson, Washington (top
two photos)

« Taylor, British Columbia.
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Additional examples:

+ Kingsport, Tennessee (top two
photos)

- Beatty, Nevada (bottom left)

In both of these examples, if
you want your brochure in

the kiosk you pay $5 a month,
which keeps the kiosk stocked,
cleaned, and provides funding
for the next kiosk.

Always put your visitor
information where people can
spend money. Once out of
the car, you have a four-times
greater chance of getting
visitors to spend money.
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WHAT TO DO

Develop 24 hour visitor information. Include brochure
distribution. Place kiosks where visitors can spend $.




The Destination
Development Team
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Prepared by the Team at Destination Development, Inc.

« Roger Brooks

« Greg Forsell

« Claire Frank

« Lisa Newland

« Jane Brooks

- Vicky Soderberg
« Julie Mettler

« Kiristin Clark
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Riverview Plaza Suite 310

16000 Christensen Road - Seattle, WA 98188
(206) 241-4770 voice

(206) 241-4750 fax

Email: TheTeam@destinationdevelopmentcom
www.destinationdevelopment.com

_—

/

—
"

— — / . . . . .
Copyright © 2009 Destination Development, Inc. All rights reserved. No part of this material may be reproduced, DeStI n a-t | O n
stored in a retrieval system, or transmitted in any form or by any means, electronic, mechanical, photocopying,
microfilming, recording, or otherwise without written permission from Destination Development, Inc. Deve | O p m e n‘t

International




