








Part of any wayfinding system 
is the creation of visitor 
information kiosks that provide 
information, including brochure 
distribution, 24 hours a day, 365 
days a year. Examples shown 
here include:

• Ahland, Oregon (top left)

•Teton Valley, Idaho (top right)

• Whistler Resort, BC (bottom 
left)

• Moses Lake, Washington 
(bottom right)
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Additional examples:

• Stevenson, Washington (top 
two photos)

• Taylor, British Columbia.
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Additional examples:

• Kingsport, Tennessee (top two 
photos)

• Beatty, Nevada (bottom left)

In both of these examples, if 
you want your brochure in 
the kiosk you pay $5 a month, 
which keeps the kiosk stocked, 
cleaned, and provides funding 
for the next kiosk.

Always put your visitor 
information where people can 
spend money. Once out of 
the car, you have a four-times 
greater chance of getting 
visitors to spend money.
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